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Our agenda for today

Introduction to the European Brewing Landscape -
Excerpts from the Independent Brewers of Europe
Report and Implications for BrauBeviale

Roland Demleitner
Private Brauereien Deutschland e.V.

Brewing Innovation - Every Drop Counts

Nadhine Franca
Business Development Manager of the Central European Brewers Conference

BrauBeviale 2026
- the go-to place for the forward-looking
development of Europe’s beverage industry

Vanessa Kratzer
YONTEX
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What is the per capita
consumption of
alcoholic & non-
alcoholic beverages in
Europe?

Market volume of alcoholic and non-
alcoholic beverages, in liters per capita

@ alcoholic beverages @ non-alcoholic beverages

Source: Statista Market Insights, May 2026

o Brau
Beviale




What are growth

@ Softdrinks sectors?
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‘_\/"_\'_ - . Market volume of growth categories, in
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liters per capita

What are growth

@® Juice RTD coffee & tea @ Non-alcoholic beer sectors?

Market volume of growth categories, in
liters per capita

Source: Statista Market Insights, May 2026
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Export figures
Food & Beverage processing & packaging machinery

21,656 million €
Share: 41 %

- .
Total exports 2023: ‘%

52,556 million € Ay
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Source: VDMA / Euromonitor



Market Insights

European Beverage Markets
Findings




To sum up — as to product development

ce BIG BREKKIE
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Mind & Body
Sweet enough e

AMBIENT

/I MiNi MEALS

HANDHELD
SUPPER

VIRAL HACKS
BHOME TECH
QUICK COoK

CONVENENT STORE

Weight matters
Protein

Convenience

Dining out
Adult happy Meals

Plant Life

Mushrooms

Source:
tfptrendhub.com/trendswatching

Convenient Store
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What is possible?
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Pathways for Innovative Strategies
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BrauBeviale 2026

Aligned to market's requirements







Widening the focus

Brau
Beviale

All Beverages.
One Future.

YONTEX
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The complete portfolio for beverage experts

6%

8%

16%

m Raw materials & Ingredients

m Filling & Packaging technology
Laboratory

m Logistik

= Marketing, restaurant & vending solutions

13%

21%

Process technology

m Automation & IT
Container, Packaging, Closures, Labels & Production supplies
Resources supply

Institutes, Press, Consulting
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Attendees from all beverage sectors

Visitors branches

To which industry does your
company/organization
belong to?

(*Multiple answers possible)

BrauBeviale 2024 — Show report

9,9%
(5050 visitors)
Spirits

19,87%
(10119 visitors)
Others

38,07%
(19375 visitors)
Beer

10,5%
(5370 visitors)
Wine and sparkling wine

21,87%
(11118 visitors)
Non alcoholic Beverage
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Sharing knowledge

Focus
Corner
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Sharing Knowledge — Main Stage

The Beverage Foresight Play Book -
Trends, Tensions, and Untapped
Opportunities

Going Beyond Beer or Taking Beer
Beyond?

As consumers are evolving, exposed to
so many other choices of drinks, beer
needs to be ready to adapt while
being true to what made it the
world’s most popular alcoholic
beverage. Let's have a look beyond
beer and see how beer approachability,
sessionability and affordability can take
advantage of it!

The biggest shift in beverages
isn’t just what people drink—it’s
why they drink. Wellbeing,
moderation, functionality,
sustainability and experience are
reshaping every category from
beer to soft drinks.
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Gaining Inspiration — Discovery Bar

1
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Gaining impulses...

inrecient biongs

favoureq bee,

alcohol-free dnn‘ks& |

Deer mixes

health & nutrition

functiona) g sugar fre
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BrauBeviale 2026

Preparing the visit




Stay informed — Use the website
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12 November 2026
o i) on C entre Nurembers

BrauBeviale floor plan
e fortne
foorpans of Braueile,
T the hall plan

LiGsaaadona

www.braubeviale.com

h\;Ve look forward to
seeing you at
BrauBeviale!

“L.csasadona

Nawme O
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Stay informed — Join us on Social Media

1:48 - il 56 -
| Q Braueviale

Start Info  Beitrige  Jobs  Personen

& ® 2

. Gefallmir  Mommentar Reposten Senden

,Days full of ideas

and inspiration” N
v, BrauBeviale

Under the new siogan All oflle 5127 Folowsrianen

Beverages. One Futre, 1Woche - ®

e Al Boverages. One Future. &d ¥ § @ ¥ 3

ARG e s Our claim reflects that producers are no longer thinking in

Sttt Ubersetzung anzeigen
Nanges vt P B

10-12
November
2026

Nuremberg
Extibltion Centre

1Kommentar

Click on the icons to visit our social media channels

11:50
< BrauBeviale
Al Fotos  Reels  Events  Erwahnungen

Alle Beitrége

BrauBeviale
# Fodert - 28. Jan. - ©

Save the date: #BrauBeviale 2026 is coming up. [

From 10 10 12 November 2026, we will once again bring together

experts from the European brewing and beverage industry in

Nuremberg - with inspiration and new ideas for a strong future. %

Under our new motto "Al Beverages. One Future, BrauBeviale

2026 will provide insights into new market perspectives and
evolving product portfolios - including growth segments such as

and
importance across the industry.

Evolving product portfolios need a clear update even in our

updated visual design - reflecting our broader focus and our
ping of

together. &3
You are interested in the production and marketing of beverages,
youreally should follow us on Linkedin and Facebook &

‘SAVE THE DATE #BrauBeviale
- 12 November 2026 in Nuremberg

1} SAVE THE DATE #drinktec
1115 September 2026 n Munich

mamx O
e @ e O T ) “
1018 12 November 226 4
txmibon Certe uremberg
ost read Bocommendations | ¥ sty Tof

Braubevise fiog

Industry-Insights
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Subscribe to the BrauBeviale newsletter
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https://www.braubeviale.com/en-US/home/#newsletter-section
https://www.linkedin.com/company/braubeviale/
https://www.instagram.com/yontex_cosmos/
https://www.facebook.com/braubeviale/

Ticketshop is already open

Brau

Beviale

M FAST LANE
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Nuremberg




	Foliennummer 1
	Foliennummer 2
	Foliennummer 3
	Foliennummer 4
	Foliennummer 5
	Foliennummer 6
	Foliennummer 8
	Foliennummer 9
	Foliennummer 10
	Foliennummer 11
	Foliennummer 12
	Foliennummer 13
	Foliennummer 14
	Foliennummer 15
	Foliennummer 16
	Foliennummer 17
	Foliennummer 18
	Foliennummer 19
	Foliennummer 20
	Foliennummer 22
	Foliennummer 23
	Foliennummer 24
	Foliennummer 25
	Foliennummer 26
	Foliennummer 27
	Foliennummer 28
	Foliennummer 29

